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ABOUT PDA

PDA & PARTNER®e Integrated Communication Advertising Agency
covering Marketing & Brand strategic; from Creative, Strategic planning to
Advertisement production, Communication Media planning and Implementation
of Marketing communication activities for Brand, Product & Business.

PDA MEMBERS
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PARTNERS

With a comprehensive development strategy providing integrated advertising
and communication solutions, we create an environment for our collaborators
and strategic partners that are the Government Departments, NGO, Media
nationwide, Global & Local brands, KOLs, professional creative, media and
advertisingcompaniesin Viethamand in the world.

Government

A Ministry of Labor, Warinvalidsand SocialAffairs
A Ministry of Natural Resources& Environment

A Ministry of Education& Training

A Ministry of Culture, Sportsand Tourism

NGQ

GuinnessWorld Records

VietnamFederationof UNESC@\ssociations
PackagingRecyclingOrganizationVietnam (PROVietnam)

International Union for Conservationof Nature and Natural ResourceqIUCN})
Institute for CircularEconomyDevelopment(ICED)

National ParkacrossVietham
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CLIENTS

We proudly become partner of clients that are companies and
corporations in Vietnam, in the region and in the world.
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SERVICES

We work out a comprehensive communication and advertising strategy for product and brand development from brand

positioning, storyOAT T ET Ch
ATL (Above the Line) to BTL (Below the line).
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BRANDING

A Brand Development
A Creative

A Design

HYBRID COMMUNICATIONS

Campaign communications

Integrated go-to-market

Social & KOL, Corporate PR/Consumer PR
Media, Istop-shop integration

Customer Journey strategy

Datacentric Comm

B2B Communications
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EVENT MANAGEMENT & ACTIVATIONRTUAL EVENT (NEW PLATFOR

A Events (Ground Breaking Ceremony, Opening CeremoRgoduct

Launching, Anniversary Event, Press Conference, Sampling, Roadshc
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A Exhibition, Webinar

A Retail Experience.

POSM, DECORATION & PRODUCTION

A Design: booth, showroom, retail shop, office, POSM, season
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GOVERNMENT RELATIONSHIP & CSR.

DIGITAL DRIVEN & BRAND EXPERIENCE

Weis pioneering datatechnology driven integrated Digital & IMC
never stop growing to bring Global Marketing Solution, adapt
into our market

DIGITAL STRATEGY & DEPLOYMENT

Digital Brand Consultant

Digital Strategy

Creative and Ideation

Techbased interaction

CRM Database and Performance Marketing
App & web UI/UX

Tech & coding
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CREATIVE STORYTELLING

A Storytelling on Digital

A Socialz Online PR maximizing

A Social platform development and monitoring
A Online Reputation

EFFECTIVE MEDIA
A Media branding 360
A Media performance
@ Brandcommerce




OUR WORK

BRANDING,
COMMUNICATION/ADVERTISING
(BRANDING, TVC, PRINT AD, VIRAL CL)P, O@H

Just for reference



VINFAST

WE CREATED A DIGITAL CAMPAIGN FOR VINFAST CHEVROLET
& VINFAST FADIL

VINFAST
BRANDED CONTENT, DIGITAL



CHEVY SUMMER PROI\/IO'E))( P E R I E N C E DAY

A TEST DRIVE PROGRAM COORDINATED BY VINFAST CHEVROLET BENEFITS THOSE
WHO ARE EXCITED ABOUT TERRAIN VEHICLES AND WANT TO EXPERIENCE THE
PRODUCT IN THE MOST GENUINE AND ACCURATE WAY.
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SOLUTIONS

MULTICHANNEL AS WELL MELTICONTENMATCHED EVERY
SINGLE CONSUMER INSIGHT:

0 PR- TO INCREASE THE LEVEL OF TRUST: VIETNAMNET, TIENPHONG, BAO247,...
0 PARALLEL MEDIA DISTRIBUTED ACROSS MANY DIFFERENT PLATFORMS.

0 LEAD FORM STRATEGY:

SPECIFIC AND RELEVANT CUSTOMIZED MATERIAL MATCHED CUSTOMERT PERFORMANCE THE
56‘ OH . AUDIENCE INSIGHT LANDING PAGE
2 0 ey 4
2, KS™ - IVIDUALS R’E" Ca;v;.
qg: " h ot e "—MG"“ F¥

¥3

A 240 RESULTS

ENGAGEMENT




SUBSCRIBE PUBLISHERS REAL ESTAGE

VINFASTPREMIUM DISPLAY
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Conventional
Steel Services

BLUESCOPE

B2B DIGITAL PROPOSAL FOR COLOBOND via DMP SOLUTION

Thiscampaign is operated byCOLORBONIB create an engaging campaign to targeted audience and build up prospect
database, at the same time to drive trafficdepbenvungvebsite.

The campaign was awarded with MMA award in 2019 for Innovative B2B Digital campaign

BLUESCOPE STEEL, COLORBOND.
CREATIVE, DMP, EVENT/FORUM, ONLINE CONTENT



Bond Club Features
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Exclusive club by NSBlueScope Vietnam
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Bond Club

Features &ilagazine

COLORBOND

DEP BEN VUNG

Colerbond

DepBén Ving
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SAMTEN HILLS DALAT
Thén an. Tam tinh. Tri sdng.

SAMTEN HILLS DALAT

INTEGRATED IMC:
A Corporate Identity: ‘Logo, Tagline, Cl
A Brand Positioning
A Certification from:
Guinness World Records.
Vietham Federation ofJnescoAssociations
A Production: Film asset, MKT material
A Communication: PR, Digital, Social, Event
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D) DAIN HADDIN

OINING TOA

¥ : ‘ s
Luén bén ban ‘ * Luon bén ban ) Luén bén ban
trong bao khodnh khic lom cha me 2 trong bao ki dc tudi the e trong bao khodnh khéc dgi che

TOA- A PAINT COMPANY OF THAI GRN -
ONE OF OUR MOST EFFECTIVE COLLABORATIONS.

TOA
INTEGRATED CAMPAIGN, TV, MV, PRINT, OOH, PR, DIGITAL
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OUR WORK

EVENT MANAGEMENT
& ACTIVATION

Just for reference
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Hennessy

MOET HENNESSY

A Journey of Sensorial Discovery
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BIB Ceremony
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GAMUDA LAND

DIAMOND ', 3

ALNATA™

DIAMOND

ALNATA™
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Culture Performance
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